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Amendments to Audiovisual Code

• The draft Law on modification and completion of the Audiovisual 

Code was voted by the Parliament in two lectures on 26 February 

2016, its main purpose being the decrease of the monopoly on 

Moldovan media market. The new amendments state that a 

physical or legal entity can’t hold more than 2 broadcasting 

licenses in the same territorial-administrative district and can be 

investor or the major shareholder of no more than one broadcaster 

of any type.

• The Parliament’s Commission for culture, education, research, 

youth, sport and media launched in 2015 debates and consultations 

on the draft Audiovisual Code which was developed by media 

experts and registered in the Parliament in March 2015 by the 

Liberal Party. The consultations continued this year, each 

paragraph and article from the draft being discussed by media 

experts, representatives of civil society, broadcasters and CCA 

members. The new Audiovisual Code is expected to be voted in the 

Parliament by the end of this year.



Regulatory decisions

• Based on a variety of complaints received from program 

consumers CCA attested that the broadcasting of advertisement 

and teleshopping is louder than other TV programs and this thing 

causes emotional shock not only on children, but also on adults. 

During the public meeting from 23 December 2015, the CCA 

decided to oblige the broadcasters which are under the 

jurisdiction of the Republic of Moldova not to admit the raising 

of the sound during and between the TV program, inclusively in 

the broadcasting of advertisement, teleshopping and other 

promos (Decision no. 43/218 from 23.12.2015).

• CCA developed a draft Decision to ensure the access of persons 

with disabilities to mass-media and to protect their rights as 

program consumers. The draft was sent to public institutions and 

NGOs to get their opinion, comments and proposals and will be 

adopted in one of the following CCA meetings.



Transparency of media ownership

The Parliament of the Republic of Moldova adopted on 5 March 2015 

the Law no. 28 on modification and completion of the Audiovisual 

Code no. 260-XVI from 27 June 2006 concerning the transparency of 

media ownership, which entered into force on 1 November 2015.

The Coordinating Council of Audiovisual examined the broadcasters’ 

declarations (statements) regarding the transparency of media ownership 

during its public meetings. 

All private broadcasters presented their declaration with the following 

information: 

• name of the broadcaster;

• address and contact details of its administration; 

• names of the beneficiary owner/owners and data on the share of their 

investments/participation capital; 

• list of board members and/or the administrator’s name; 

• name of filmmakers/producers of programs/broadcasts; 

• radio station/TV station symbol. 

All statements were published on the CCA’s website and everybody has

access to the information about the owner/final beneficiary of each TV 

or radio channel.



Transition to digital television 

On 1 April 2016 CCA members assessed the results of the organized 

Contest for the filling of available capacity of Multiplex A. 

12 applicants applied for the Contest for the use of 15 available slots 

from the multiplex.

CCA decided that the first slot of the Multiplex A, with national 

coverage and unconditional access, is to be assigned to the National 

Public Broadcasting Company "Teleradio-Moldova" for the 

retransmission of „Moldova 1” TV channel; the second slot – to 

Romanian Television Society for the retransmission of "TVR 

Moldova" channel. 

The remaining 10 slots were granted to the following broadcasters:

„Canal Regional TV”, „TV 7”, „N 4”, „Publika TV”, „Canal 2”, 

„Canal 3”, „Prime”, „AGRO TV MOLDOVA”, „CTC Mega” 

and „Super TV”. 

During the public meeting from 7 June CCA members granted the 

remaining 3 slots to: „ Accent TV”, „Jurnal TV” and „ITV” channels. 



Trainings and Seminars 

• In December 2015 CCA organized 2 regional seminars intended for 

broadcasters in Balti and Comrat (in the North and in the South of the 

country) on 17 and 18 December 2015. CCA invited at the seminar national 

experts who  spoke about: procedure / contest / mechanism of transition to 

digital terrestrial TV; new amendments to the Audiovisual Code; review of 

election campaign; protection of human rights; elimination of discrimination 

and manifestations of racism; hate speech etc. There were presented 

recommendations and guidelines on how to avoid the promotion of gender 

stereotypes in media materials and how to use accurately the language.

• On 22 March 2016, the CCA performed a training session for national 

journalists entitled „Protection of program consumers in audiovisual 

program services”. The speakers spoke about children rights, gender issues 

and national minority’s rights. One of the main theme was the coverage of 

suicide cases in mass-media. CCA attested that many national media outlets 

reflect cases of suicide without paying attention to children rights who are 

the most sensitive and easily influenced program consumers. Although there 

are conventions, laws, CCA’s normative decisions, recommendations which 

regulate these aspects, mistakes and errors in covering such topics are 

frequently committed.



Inter-institutional collaboration

On 10 March 2016, CCA and the Medicines and Medical Devices Agency 

have signed a Common Action Plan on promoting the public health and 

consumer protection from uncontrolled self-treatment in the audiovisual 

field in Moldova for 2016. 

The main goals of the Plan are: promotion of the healthy lifestyle among 

the population; neutralization of uncontrolled self-treatments; monitoring of 

national broadcasters to respect the audiovisual legislation on placing 

advertising spots on pharmaceutical products and medical treatments. 

Both institutions are obliged according the Plan to undertake the next 

measures: 

• performing a thematic monitoring session of the program services on 

“compliance with conditions on advertising for pharmaceutical 

products and medical treatment”; 

• efficient and operative exchange of information between the parties; 

• organization of joint meetings for examination and elaboration of some 

efficient measures for the promotion of healthy lifestyle.



Media campaigns

In collaboration with a variety of national institutions and organizations 

CCA contributed to the dissemination of several social national 

campaigns:

• social campaign on combating the harmful alcohol consumption; 

• social campaign dedicated to the promotion of online safety, 

informational security and increasing the level of population’s 

awareness regarding the online threats;

• social campaign on the importance of intimate, private and family 

life;

• social campaign on fight against piracy in the audiovisual field;

• the national campaign "Time's people", which consists in 

identifying, recognizing and promoting exceptional personalities for 

the projects which they have accomplished during October 2014 -

October 2015;

• the promotion of online Fair "Jobs in the commerce field", 

campaign that pursues objectives of social importance for people 

looking for a job.
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